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Traffic Between Fam-6pm

WYFF4.com IS right on target.

Source: Marshall Marketing 2010 and 2010 WYFF4.com website data




Visited WYFF4.com Past 30 Days hy County
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Source: Marshall Marketing 2010 : Local Market Survey For Adults 18+ in Greenville, Spartanburg, Anderson,

Oconee, Pickens, Laurens, Cherokee, Union SC and Buncombe, Haywood, Henderson NC

DMA Adults 18+
75,000 to 107,000
0,000 to 74,999
25,000 to 49,999
15,001 to 24,999
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WEBSITES VISITED-30 DAYS

Which of the following websites have you visited in the past 30 days...?

20% -

B Total Adults

18%

10% -

0% A

wyff4.com Greenville
Online.com
Marshall Marketing

Ressarch = Anaolysis = Consulfing

wspa.com Go Upstate.com Fox Carolina.com

wlos.com
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WYFF4.COM Marketing Opportunities

« “Display” Advertising
Leaderboard or Medium Rectangle
Synchronized Ads
Click-to-Print Coupon

 Content Showcase
4 Your Information

* Rich Media Opportunities

Expandable Ads

Floating Rich Media with Leave Behind
Countdown Clock

Hover Ad ... Static/Animated/Video/with Coupon
Pushdown Ad

Peelback Ad

* Video Advertising

Pre-Roll Video
Video Medium Rectangle
IAB Expanding Video Ad

» Section sponsorships

« E-Mail Marketing

* On-line Contests

* Full Page Ads / "Splash" pages
* Web Driver TV Commercials




W‘I’FFE}.C{]M Large Format Display Ads - Run of Site
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W‘I’FFE ACOM Synchronized IAB Ad Units
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WYFF-.i!LCDM Click-to-Print Coupon IAB Unit
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WTFF-E_%.CUM 4 Your Information Widget

4 Your Information
Ten Tips To Boost Your Interview 10
' Interviewing is a learmead skill, and
thara are no second chancas to make
‘» a greal first impression. So study

£ these 10 strategies to enhance your
imterview Q. Maore Details

What To Know About Adult Vaccinations

Infants aren't the anly cnes who need
immunizations - their parants do, too!
Here's the lowdown on what shots

you need. Mare Lietalis

Five Great Plants You Can't Kill

.a Having a hard time maintaining a
beautiful garden? Check out these
five plants that evan yvou can't mess
wp. Mane Detalls
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WTFFE?LCDM Expandable IAB Ads - Run of Site

Get Help 24/7 from AAA
Join Now!

Similar to Large Format Ad units, bWy comy
Expandable ads ...
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«  Provide higher impact e . :F ‘~“~ ;HEL{.&EIEEE

« Have better recall ' SRR e A

* Ads look more like “national” ads "I‘_‘." rmfswnuiET GME ACADIA

« Provides a “wow” factor =

* Impression-based delivery schedules .- — R
are guaranteed on a monthly basis e ; BIEESEIEE,  pwoes

Reporting on impression delivery and il
web site click-through is available.
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WYFF-.i!LCDM Floating Rich Media Ads with Leave Behind
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user per day.
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WYFF/4 KCUM Online Countdown Clock
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Countdown to your big event!

The online Countdown Clock may be
used in two ways ...

As a fixed position on the section Index
Page of WYFF4.COM for one-week
leading up to the launch of your special

event/product launch/etc. ...
(not available on the Home Page)

OR ...

On a run-of-site basis as a leaderboard
or display ad position. In this case, the
ad unit is purchased by ad impression
and sold on a cost per thousand.
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WYFF/4 }lCUM Hover Ad ... Available Static or Animated

The Hover Ad is the next generation in Rich Media. This ad is designed to give local advertisers
dominant, above-the-fold presence and provides viewers control during their experience on your site.

The Hover Ad anchors itself to the bottom of your —
browser window on any section you target. As you R ——

scroll up and down on your site’s page, the IB gl = S
Hover Ad follows. )

The Hover Ad gives viewers the choice to collapse the message.
When this happens, a client-branded Leave Behind appears at the
bottom left of the screen and remains above the fold.

b Celebrities On Camera
e L T

Taking -
hralicm

The Leave Behind allows viewers to re- by

Ded

expand to view the original message or . . . yeeres
close the ad entirely. AR P Mavies  Legacy Sreal
Dol E I Through The Godiather Limelght ,
Yisary Stary Then, Fayuan
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WYFF’ 4 'LC{]M Hover Ad ... With Video
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The Hover Ad with video has all the functions of a standard Hover Ad, but includes a silent video
“teaser” in the body of the ad to attract viewer attention. When a viewer clicks on the video, it
expands into full screen, complete with sound and additional customer branding. The video will

extract automatically when the video is over, or if the viewer clicks on the close button during the
video. The video may be 15 or 30 second in length.
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WYFF/4 /4ACOM Hover Ad ... With Coupon

GET A |
DISCOUNT

i -|| [l :||. TOWH PACKAGI I

o

%7 |
l'l.lJ"-..“..l MORGAN
L-—---—-—J
r— )

“GET A

Combine the power of the Hover Ad with the popularity of online couponing! According to
eMarketer.com, 88.2 million US adults will redeem an online coupon this year, making the Hover Ad
with Coupon a great marketing opportunity for you!

The Hover ad with coupon has all the functions of a standard IB Hover Ad, but includes a click-to-
print coupon. When a viewer clicks on thumbnail image, it expands and displays a 400x300 printable
coupon.

Source: eMarketer, June, 2011

http://www.emarketer.com/Article.aspx?R=1008414



WYFF/4 ‘LCUM Pushdown Ad

Earth Day revolves around you

o

EarthFair Jutdoor:

Aty fesihial of ard, ma ent i 1 A4 Eh Sireets

-?_ _ ,,E 4 JOIN TODAY ‘

HOWE  WEALTHER GPORTS  FWTERTAIMMENT HEALTH  POLITICE  TECHMOLDGY MARKETFLACE  AUTO  WEATION
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Predictions From Economists
Mlrapipais Wi Pl
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¥ ._=,.: e ”_r.._. Y Mgl Chraddy &gl Sy

BOME  WEATHER  SPORTS  ENTERTAMEENT  HEALTH  POLTICE  TECHMOLOEY  MARHETPLECE.  ALTD

frea Home Sales Surge Deapite
Predicticns From Economisis

0 ST B
W O W) e resssar L1 s i dohen

An improved ‘pushdown ad’!

Pushdown ads are large animated
ads that grab the visitors’ attention.

The pushdown ad slides and pushes
downs the entire content on the site
when a page is first loaded. This
process takes approximately seven
seconds. When the ad contracts it
leaves behind a small expandable
teaser ad (the pencil ad) at the top
of the page that allows a visitor to
re-expand it.




WYFF/ZACOM Peelback Ad
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The Peelback Ad, a high impact rich media ad that offers advertisers prime, to

p of the page placement.

Pair the Peelback Ad with a roadblocked Leaderboard ad to create a highly visible sponsorship
opportunity. The ad may appear on the Home Page or Index Pages throughout the site. Visitors click

on the teaser to peel back the page, revealing an animated message within. The user has the option to

close the ad at any time, however, the ad will resolve itself after 7 seconds.



WYFF/4 ICDM Pre-Roll Video

Put your video message out in from of h ‘rFFﬂ.r,nn-i' Your Ad Here
the website visitor through the use of e —
pre-roll video.

* :15 commercials (video or Li
T . ive. Local.
animation) run BEFORE video .
segments on WYFF4.com. Breaking News.
*ﬂ.—
» A companion leaderboard ad on the d HEL'“D.EIE

video page is synced to your video
ad in the player window. .

E " L
e

Video Section & Viewer Playlist




WYFF/4 }lCUM Video Display Auto Play Ads
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Video Display ads are another way to get
your video message across to the online
visitor

The video automatically plays once the
page loads and the audio is user-initiated

Your linking URL is embedded into the file
to link your message directly to your
website

This type of ad encourages visitor
interaction and provides a showcase for
your products and/or services

Video display ads appear in a standard
display ad position and are delivered on an
impression goal basis

Video may be :10, :15, or :30 in length




W‘I’FF—Q‘!S;C{]M IAB Expanding Video Ad

| SOME  WEATSER. PORTE  CMDRNILMMENT  MEALTH | SOLTICE TECHACLOGY  WARSETRLALE  AJTO  STATIOM

"”AQ OFFe
A NEW MUFFLER

L ¥ L

The IAB Expanding Video Ad is a great way to incorporate your message and your video into the
same ad. The video starts as a teaser inside the body of an ad, then upon a user’s click, expands

into a video that takes up the entire ad space. The ad will collapse on its own when the video
message is done, or if the user chooses to close it.




WTFF—E_&_CDM Section / Content Sponsorship

The Titlebar Logo is a great 'branding' tool. It's
simply your logo on the Headlines of a specific
section on WYFF4.COM. As a site section
sponsor, you will also receive:

Call Today for
more

information * An exclusive 300 x 600 advertorial

= module on the Index Page to showcase
content from your company

* The Advertorial Module will include copy
with hyper-links to specific areas on
your website

T ——— A In order to round out your site section sponsorship,
= R we include ROS impressions of leaderboard

rines D gy (728x90) and display (300x250) ads as well as our

Best Bets widgets. These added ROS impressions

e ——— i g will provide your company, products, and services
s | Bt o e exposure to nearly all of the unique visitors to
— = ' WYFF4.COM.
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WYFF/ZMCOM E-Newsletters

L

WYFF/Z A COM

Braaking News

Wind Blown Fire Rages Throusgh
Townhomes

a wind-droies fee o Seough somae lenhames m
Gamierrg il Cpaaiby on Hondap sMesnnes. Hom Carads

othor Kews “hech AL PIUEDT & =0

» Woman Stsla §1.2 Milban Fram f et rafs et & e
Cassrship

« Wore Thar 100 jobs Correng To -
Ths Lipekats

s Bd Srsart Viegis Wpstaks

o Diprutend: Women Beat Vichm 'ills
Shokn, Rotkr

5 Han Halds Up Campus Pharmacy

» Pofiog) Cruiser Catches Firg
Diuring Trathe Stop

Radar

Liva Swpar Dappler & HO

« & Day Phus, Map Room, ¥eleg
Cait, Hore Wasther >

WYFF4.com viewers can sign up to receive
specific weekly E-Mail ranging from Daily news
and weather reports to Entertainment
Headlines.

Keep your brand in front of our audience every
day! Your advertising message can be included
on these daily messages.

« Display advertising position available in
HTML (graphical) e-mails.

« Text advertising available in text e-mails.

* Only one advertising position on the e-mails
delivered

Wt i
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WYFF/44COM  On-Line Contests

Online contesting is an exciting
way to engage viewers, feature Evm e
products, and develop a valuable ' -
Opt-In Database of customer
information.
Online contesting can also be =8
used to develop market research _ : 1150, G 1 o 6 30 £ s e 19
information by adding questions u.{._;""_TFﬂ-Em'I‘ c o ke 1 e e 1
or “qualifiers” to the contest entry |y TR
Online Contests include: | kot orfour | —
* Feature in the contests ; —
section in Entertainment. = g
_ _ . , Thank you for . : =
. Incluglon in weekly “contests entering the i
- i o i | Ll ] | |
e-mail newsletter. contest. sp v L
 Advertising support Please visit A
- Administration of contest www.bojangles.com
database — Client will receive for location
a complete list of all opt-in information and
users for use in follow-up special deals for
i ou!
marketmg' Y Bounce back or payoff email
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WYFF’4 ‘CDM Mini-Site/Full Page/Buffer Page

We can create a Full Page ad devoted to
presenting a sponsor message.

5, Wy conie

I1.'|1 I:I-,..'Ll Brmaking hiows,

The Full Page ad will be designed with the
specifications the client desires and can
T p— include a number of elements.

= CHBCKIN CAPITAL BEk = ki-

CLICE BSCW T3 FAINT Do MRS
— e mm e mm

MEAL DEALS! { TRY POPCORN CHICRER! | « Information about the goods and services
$400 the client provides

* User-initiated video

=Ty F
LT

+ Latest specials and offers, including
printable coupons

« Lead generation forms

« Location and contact information including
maps

SAVE £50+

» Direct links to specific sections of the
client website

1
| P nirw

* Additional links or content features
promoting their campaign

* And much more




WYFF/4 '(CUM Web-Driver On-Air Promotion

v" Web-Drivers are simply 10-second spots that "drive" traffic to your website
v" On-air spots may be used to promote specific areas on interest or sections on your site

v" The quick reminders "brand" your website to the on-air viewer and provide a link between
your on-air message and the online visitor

v" Web-drivers may also be integrated as a part of your 'content' sponsorship to drive viewers
to that particular section on WYFF4.COM




THANK YOU!




