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• Audiences in the 4:00-5:00am time period increased over 
200% from May ’08 to May ’10.

• The number of households that have a TV set on at 4:30am 

has doubled, from 8% in 2005 to 16% in 2010.

• Early newscasts appear to have strong appeal for viewers 
under age 35.

• Stations with early newscasts deliver higher ratings later in 
the morning, providing a cumulative lift all morning.

• There is less media competition from the Internet in the 
morning.
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Why 4:30 a.m.?


