Internet Broadcasting Ad Specifications
IAB Ad Units

Ad Type Dimensions Size Ad Formats Placements
Leaderboard 728x90 GIF The three Standard IAB Ad Units exist on almost every page of a site, with a few exceptions:
Animated GIF » The home page of the site does not include a Skyscraper Ad.
Display Ad 300x250 30K JPG » The sponsor section of the site, located at /sponsor/, does not include Standard IAB Ad
HTML Units.
Skyscraper 160x600 Flash « Some editorial special sections do not include all three Standard IAB Ad Units.

Notes on Animated GIFs and Flash

» Animated GIFs can cycle a maximum of four times with a two-second pause between each cycle. Additionally, the last frame of the animation should contain all
of the pertinent information for the ad. Animation must not run longer than 15 seconds.
 Internet Broadcasting now publishes all new Flash files as Flash 8, Action Script 2.0. All third party provided ads or collateral should indicate publishing version.
* For clients wishing to provide Flash collateral for their Standard IAB Ad campaign, the collateral must be submitted in a FLA format. Internet Broadcasting does
not accept SWF files as collateral.
» Maximum number of click tags per ad unit:
0 Standard product: three
O  Premium product: four
O  Custom product: more than four
» Impressions and clicks (Rich Media Ad expands are not tracked)
» Maximum of three internal links

Ads With White Backgrounds

» Ads with white backgrounds should have a one-pixel border around the graphic's perimeter. This border can be created within the graphic. The inclusion of the
border must not exceed the ad's dimension restrictions.

Rich Media Ads

Ad Type Ad Format Dimensions Size Notes Placements
Unexpanded:
Unexpanded: 728x90 |20K
E:ggg:jb%ballfd Flash Expands Below static ad Story pages
Expanded:728x180 Expanded Ad:
30K
Unexpanded Ad:
Unexpanded: 160x600 | 20K
gﬁp::gabel:a Flash Expands to left of static ad Section and story pages
4 P Expanded: 320x600 |Expanded Ad:
30K
Unexpanded Ad:
Expandable Flash Unexpanded: 300x250/ 20K Expands to the left or right of static ad Secti d
Display Ad as (depending on placement) ection and story pages
Expanded: 600x250 |Expanded Ad:
30K
: . . . * Must disappear after 10 seconds .
Floating Rich Maximum size ) . - Above the fold in an 800x600
Media Flash 500x300 30K . AII Floating Rich Media Ads must environment
include a close button.
« Animation must stop when ad Section page
Unexpanded Teaser |Teaser Element: contracts.
Element: 1000x40 10K « Ad expands automatically on initial * Aligned left above site header and
Pushdown Ads Flash page load same width as header
Expanded Element: Expanded « User-initiated expansion available in » Legacy site ad aligned left above site
1000x300 Element: 30K leave behind element header, matching background color to
« Time expanded: Seven seconds the right
Logo Ad:
¢ Logo dimensions are limited. Clients
with logos that will not reduce well can
provide alternative branding.
* Specific messaging should be HEARST, MCGRAW & MEREDITH
Logo Ad: E‘VO'de?-ﬂ § temlate toxt read ONLY
Transparent _ _ * Lower left ad template text reads
Title Bar Drop- PNG-24 image Logo Ad: 100x34 Logo Ad: NA Sponsor” or "Sponsored by Hearst & McGraw: Top right of home
Down Ads (typically logo) Drop Down Element: | Drop Down - o t page (local news content area)
. rop Down Element:
Drop Down 320x130 Element: 20K . gsecs at 12 fps Meredith: Suggested placement is left
Element: Flash « No click-through or click-tag column, top widget below Top Stories
* Adis frequency-capped (see full ad widget.
article)
« Ad works in Internet Explorer - other
browsers get sponsoring logo only




Sponsorship Ad Units

Ad Type Notes Ad Format Dimensions Size Placements
Depends on
placement.
¢ Logos should be compact - long or
tall logos may not fit. GIF (animation not recommended) |Typical:
Bookend Ad | « A solid color can be used to fill out |or JPG 160x60 3K Section and story pages
the width of the area containing the
Bookend Ad. Larger:
200x60
Transparent PNG-24 image (logo) .
Title Bar Ad A sponsorship statement is included to |with outline/glow suitable for 100x34 3K S-eclggirt]oﬁaslt(gglgﬁgzrspages for events
the left of the image. dark/light backgrounds ;
and holidays.
The CIM is made up of multiple Title Bar Title Bar
elements: Logo: 100x34 |Logo: 3K
 Title Bar Element HTML Section and story pages: Above and
« Logo Branding Element: Title Bar Bookend Bookend below the right rail
Logo or Bookend Logo (see Title Bar Logo: Transparent PNG-24 |Logo: 160x60 |Logo: 5K | Skyscraper Ad:
Content previous) image (logo) with outline/glow * Right Rail Above the Skyscraper Ad:
Integration or no logo option suitable for dark/light backgrounds Two CIMs can be fixed or rotating
Module » Headline Element (with linking « Right Rail Below the Skyscraper Ad:
element) Bookend Logo: GIF or JPG and One CIM, rotating only
« Content Image Element (Linking solid background color stretched to « Main body of section or story page
Element) fill horizontal space content with site approval
» Content "Teaser" Text Element
(Linking Element)
The Sponsorship Blurb is made up of
multiple elements:
¢ Headline: 50 characters, usually
sponsor name Sponsoring
glponsor * Sponsoring Logo: Static images HTML logo: 80x60 6K Varies depending on section
urb ) A GIF or JPG
only; no animation. or 120x90
¢ Content "Teaser" Text (linking
element): 150 character teaser text
with a "more details" link.
Title Bar .
Title Bar Logo Element: Logo ‘II_':)tIeOBar
Transparent PNG-24 image (logo) Element: El 9 t 3K
Section _ with outline/glow suitable for 100x34 ement: . . -
Page qu ads on a page with linked f:ontent, dark/light backgrounds _ Sect_lon and story pages in any editorial
s hio 12 Title Bar and a Sponsored Brick End s hi Sp_onsorshlp section; other sections with site approval
ponsorship o ponsorship | gco
Sponsorship Brick Element: JPG, Brick Element:
animated or static GIF; no Flash Element: 10K ’
320x120
Sponsorship | Sponsorship
Sponsorship Brick Element: JPG, Brick Brick
- . |animated or static GIF; no Flash Element: Element:
Story Page Ty"%z)d; (;’nagepg?iikwliitlr;rlrl\nek:td content: 250x120 10K Section and story pages in any editorial
Sponsorship | | Footer Ad Element Footer Ad Element: Transparent section; other sections with site approval
PNG-24 image with outline/glow Footer Ad Footer Ad
suitable for dark/light backgrounds | Element: Element:
100x34 Varies
. Weather section page and map detail
ws:;gg These ads span two weather pages: Top wrapper: GIF or JPG, animated |Top wrapper: Jv(rjgpper: view page '
Ads Weather Section Page or static 320x45 10K May extend to Webc'ams', image maps
and other content with site approval
Top wrapper: GIF or JPG, animated
or static
Bottom wrapper: GIF or JPG, Top wrapper: Top
animated or static; Flash 648 60 pper: wrapper: Weath i d detail
Animations for the Bottom wrapper X 20K veather section page and map detal
Weather Map Page are as follows: view page
* Animated GIF: 15 seconds with a Bottom Bottom May extend o webcams, or other
; . . wrapper: . content with site approval
our cycle maximum, with a two wrapper:
640x120
second pause 20K

» Flash: 15 seconds with a four
cycle maximum




Click Tags

Scripting For

CLICKTAG:
Create and label a button the size of your ad on the top layer of your Flash file. Put this script on the button:

on (release) {
get URL(_Il evel 0. clickTag, "_blank");
}

FOUR TIMES CYCLE (stop last frame) Please make your ad animate a maximum of four times. The script is below for your reference:

First frame on tineline:
First frame on tineline:
var a = 0
Last franme on tineline:
a++;
if (a>=4) {

stop();

} else {
) got 0AndPl ay(2);

FOUR TIMES CYCLE (stop before last frame) Use this script if your last frame does not include pertinent information:

First frame on tineline:

IAB Units var a = 0;
Frame to stop on:
a++;
if (a>=4
stop();
} else {
play();
}
Last franme on tineline:
got 0AndPl ay( 2);
OR YOU CAN USE THIS SCRIPT
First frame on tineline:
var a = 0;
Last frane on tineline:
a++;
if (a>=4)
got 0AndSt op( * FRAME LABEL HERE*);
} else {
got oAndPl ay( 2);
}
CLICKTAG:
If client wants multiple click tags in one ad, they need to create a button for each item they want to click through to a different URL. Each button
should have our standard tag with a slight change to each script (the..."(.clickTag#...") changes), as seen below:
BUTTON ONE:
on (rel ease) {
get URL(_l evel 0. clickTag, "_blank");
- BUTTON TWO
Scnptl_ng for on (rel ease) {
ads with get URL(_| evel 0. cli ckTagl, "_blank");
multiple click |}
tags

BUTTON THREE:
on (rel ease)
get URL(_l evel 0. clickTag2, "_blank");

We will need to know which item has which ".clickTag#" and what the URL is they want associated with that click tag.
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